
Portfolio | Story



Los Angeles | 1991



1991 | First professional project as an intern
for the Mednick Group (Advertising Agency)



1993 / 1996
Title: Senior Copywriter

• Responsible for all copy on ads, packaging, brochures, POP’s and press releases. 
• Wrote scripts, and coordinated/directed promotional video shoots. 
• Wrote, arranged, and recorded soundtracks for promotional materials.  



Conceived, wrote and co-designed award-winning packaging and advertising campaigns. 

1996 “Best of Show” Addy Award for 
packaging, collateral and advertising 



1997 / 1999
Title: Senior Copywriter

• Conceived, wrote and designed ads, brochures, direct mail pieces and various promotional materials including radio spots 
and trade-show booths.

• Supported/directed secondary creative departments. 



Created the most successful direct mail piece 
in the history of the L.A. Times Valley/Ventura 
County editions. 



Print Campaign



Print Ad



Print Ad



“Los Angeles Times’ Award” for promotional efforts supporting launch of “Our Times”. 



1999 / 2002
Title: Creative Director / Account Manager

• Managed all creative resources (designers, photographers, programmers, etc).
• Conceived, wrote, designed and produced ads, brochures, catalogs, direct mail pieces, packaging 

web sites, trade show booths, PR releases and soundtracks/voice-overs for Internet-based videos.
• Developed successful marketing/advertising programs for various clients -- everything from 

increasing web site traffic to generating sign-ups for affiliates programs; and from launching 
products/service to corporate image makeovers. 



Interfaced directly with clients and 
conducted presentations. 



Various Projects: Print, web, packaging, etc.



2002 / 2004
Title: Creative Director / Account Manager

• Responsible for all aspects of all advertising, marketing and public relations efforts.
• Conceived, designed, art directed and wrote all advertising/marketing materials including newsletters, 

brochures, catalogs, ads and online promotions (e-mail blasts, web sites and presentations).
• Managed and directed team of freelance designers and in-house programmers.



Print Ads



Client Newsletter



Partner Newsletter



E-Mail Marketing. Company’s new professional image and effective communication style were 
pivotal in positioning CCRA as a marketing company and securing new accounts/clientele for 
B2B advertising/marketing services.



Urbino | 2004



Marketing Communications Consulting | Various clients



2008 / 2017
Title: Marketing Communications Consultant

• Introduced a customer-centered marketing approach (previously product-centered) that allowed for 
segmentation and positioning of vast product line towards different target markets. 

• Completely renovated company’s marketing communications strategy, from their advertising 
campaigns (print, online and video) all the way to the actual Benelli logo which was redesigned in 
order to bring uniformity to the US and European operations.

• Responsible for the creation and development of all international marketing materials for Europe, 
Russia, South Africa, Turkey and South America.

• In 2010 introduced Benelli to Social Media and secured the company a strong presence in all the 
major platforms by 2012.



Print Ad | UK



Print Ad | South Africa



Print Ad | Russia



Point of Purchase Displays



Facebook Campaigns | Worldwide



TV Spot | Canada

https://youtu.be/lCi1QteaoF8

https://youtu.be/lCi1QteaoF8


YouTube Campaign| Italy

https://youtu.be/-FHuT9W71Zg

https://youtu.be/-FHuT9W71Zg


Strategic Consulting | Firearms Industry

Benelli’s Marketing transformation was noticed by the entire firearms industry who began
requesting my services for strategic consulting and workshops worldwide



Strategic Consulting | Industry Workshops/Lectures
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Strategic Consulting | Press



Lobbying materials for the 
United Nations (U.N.) and the 
European Parliament



2024
Title: Marketing Communications Manager

• Created and developed new positioning strategies for the Peter Pan Entertainment and 
SERVIPAN brands

• Conceived, designed and produced brand image and all supporting promotional materials – 
from online advertising campaigns and videos to Staff uniforms

• Responsible for all recruitment campaigns and Social Media management



Developed new Positioning and logo/tagline

Defining Tagline + Benefit for first-to market service
(Translation: we manage your personnel)



Conceived and designed the «launch booth» for the TTG 2024 Travel Experience Trade 
Show (Rimini, Italy). Text-only graphics to convey first-to-market offer.



Developed new Positioning, logo, tagline and slogan.



Strong Iconography

Defining Tagline
+ Benefit

Related Communication Concept/Positioning Slogan 
(empowerment/growth)









Wrote, directed and edited recruiting videos

https://youtu.be/0XZzj0kis98

https://youtu.be/0XZzj0kis98


Wrote, directed and edited promotional videos

https://youtu.be/zr4ibr_ZGaY

https://youtu.be/zr4ibr_ZGaY


Teaching / Training

I also enjoy teaching as an adjunct Marketing Communications Professor at several Italian 
higher learning institutions.



www.andrealuminati.com
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